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Research Case:

The social movement that I choose to research is the #MeToo movement in China, which mainly
develops in the internet and social media fields.

The hashtag #MeToo was first created by Tarana Burke in 2006 to help women and girls who have
suffered from sexual violence (Ohlheiser, 2017). In October 2017, after some women accused the
famous Hollywood film producer Harvey Weinstein of sexually assaulting them, the #MeToo
movement began spreading rapidly across the internet. In other major countries around the world,
this movement is mainly focusing on the “rape culture” in a patriarchal system and confronts the
workplace sexual harassment tied to power (Jaffe, 2018, p83). Apart from the rapid proliferation
online, the movement also has a certain scale offline. In China, a former China Central Television
intern named Xianzi told her friends on WeChat about her being sexually assaulted by a
well-known's host Zhu Jun in 2014. The story was reposted to Weibo and attracted a lot of social
attention (Yang, 2018). This has also become an iconic event of China’s #MeToo. However, this
movement is a bit different in China, not only are large offline gatherings rare but the online tag
and topic discussions are also facing the risk of being censored and blocked. Under the multiple
obstacles of national policy, social consciousness, and ideology, the development of China’s
#MeToo is much harder. However, this rare space to speak out has also made more women willing
to participate, and made China’s #MeToo movement more like a bottom-up rise of hidden
feminism thinking.

Literature Review：

Regarding the #MeToo in China and the feminist movement, many scholars have focused on the
impact of China's particular political and social environment on its development.

On the social dimension, thousands of years of feudal patriarchy still having a profound impact on
current Chinese society. The current Chinese culture, especially popular media culture, tends to
blur the line between harassment and sex appeals (Ling & Liao, 2020). In the law, the
corresponding punishment "indecent assault" also does not give a precise definition of this
behavior (Yang, 2018). These make the definition of sexual misconduct very unclear for many
Chinese people, and also, to a certain extent, explains the "rape culture" that is prevalent in the
Chinese workplace. Although the #MeToo on the internet offers significant space for women to
express their voice and helps the feminism idea develop, the internet space is also the continuation
of the real society, it is still connecting to the patriarchal power structure (Yin & Sun, 2019).
Corresponding to delivering feminist ideas, women also encounter frequent misogynistic attacks
on the internet. The opponents often use conspiracy theories to question the motives of the
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#MeToo event’s whistleblowers, suspecting that they are simply exploiting social sentiment to
become famous (Yin & Sun, 2019). As we can see, the conservative social mainstream is hard to
accept this rapidly evolving progressive ideological trend. While what the articles do not mention
is that the extreme conservative society creates equally extreme opposing ideas. Some more
radical irrational feminists’ behaviors have made the reputation of #MeToo and the feminist
movement in Chinese public opinion suffer greatly.

On the political dimension, although the situation of women in China is not special in the East
Asian cultural circle, but in contrast, the #MeToo movement in neighboring South Korea is much
more intense. After galvanizing by various political movements, South Korean women are more
willing to come out publicly (Hasunuma & Shin, 2019). However, the environment in China is
much more different. After the Tiananmen incident in 1989, the state control of the social space
was very tight (Zheng, 2021). This not only limit the development of the feminist movement, but
also let almost all types of social movements lost their ground to grow. This explains why China's
#MeToo movement is much larger online than offline. However, strict censorship is not limited to
offline. According to the related BBC report, feminism and #MeToo-related topics on Weibo
could still be accused by some users of being planned by "foreign forces" (Feng & Wang, 2021).
Pressures from the government and public opinion make #MeToo participants in China have to
engage in rigorous self-censorship, on the one hand, to avoid attracting the attention of censors,
and on the other hand, to draw the line under political issues to avoid criticism. In order to avoid
censorship, people even changed the hashtag #MeToo to the Chinese harmonic #MiTu (Literal
meaning as #RiceBunny), but posts with this hashtag are still blocked on Weibo (Yin & Sun,
2019). It is obvious that the Chinese government has been very wary of the #MeToo movement.
The highlighted of the party’s political power in President Xi’s statement about women’s
development in China (Yin & Sun, 2019) shows the reality that the government might only allow
feminist movements that are led by itself.

In the movements that promote China’s #MeToo, the major participants are elites and
middle-class people. On the other hand, the underprivileged women in China, such as
working-class and rural women, are marginalized from this movement (Yin & Sun, 2019). This
argument shows the limitations of the internet-based #MeToo movement in China whose regional
development is imbalanced. However, what these articles do not mention is that the limitation of
the internet-based #MeToo movement is not only about class, but also about generation. Social
media such as Weibo and Douban, where #MeToo topics are the most hotly debated, have a
relatively young user base. The differences in childhood living environments and perceptions also
made the older generation women disconnect from this topic.

Many existing articles do mention the violation of Chinese women's rights by the birth control
policy, but the demographic policy of China has already changed dramatically at present in order
to supplement the demographic dividend that is projected to decrease in the future (PolyMatter,
2021). Few articles mention the impact of China's newly three-child policy this year on the
development of China's feminist movement. The #MeToo movement has led many Chinese
women to care about their rights in marriage and family. The mass of negative social news about
marriage has led many feminists to fear men, marriage, and childbirth. The awakening of
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feminism also let more and more women care about only themselves instead of their possible
future families. The growth of the #MeToo movement will inevitably conflict with the
government's more eager need for the new population. Whether this movement will encounter
more suppression in the future is still an open question.

The articles I have selected use social consciousness and political environment as their
frameworks to analyze. They choose to use critical perspectives of the existing environment that
hinders the #Metoo movement in China, to analyze specific issues like “ online patriarchy”,
“speech censorship”, and “class barriers”. They also count and analyze the account data and user
comments in social media (especially Weibo) to reflect public opinion and speech censorship
conditions. I will also focus on the information on the Weibo platform in my future research.

Neglecting gender equality is a neglect of human rights (Leung, 2003, p370). The reason why we
need to focus on the project is that such a massive feminist awakening is invaluable in the social
context of today’s China. According to my personal observation, feminist-related news on Chinese
social media is always a rich source of discussion. This topic seems to fit more into China’s
current social situation comparing with other worldwide social movements like
#BlackLivesMatter. This is also why I choose to do research on this social movement. During the
time I collect materials, there is a small spike in feminist-related news in China. Events like the
Xi’an subway security guard’s violence to a woman, superstar Kris Wu being arrested for rape,
and the Alibaba employee sexual assault case have all caused great repercussions in society. These
also let me realize the importance and vitality of this topic. Kris Wu’s case shows that the Chinese
government seems intent on stepping in and solve issues related to the #MeToo movement.
However, the loss of Xianzi’s case not long ago casts a shadow over the future development of
this movement in China once again. The purpose of my research on this project is to provide a
clearer analysis of the possible future development of the #MeToo movement in China, and also
seeking to find more appropriate ways for this movement's survival in the future.

Research Question:

Therefore, the particular question that I will continue to work on is:

What kinds of opinions does the public have toward the future development status of China’s
#MeToo movement under the current social and political environment?

Methodology:

1. The method I have chosen is:

The mixed methods (Both quantitative and qualitative research) of content analysis

2. This method involves:



a. Quantify data and generalize results from a sample of a target population (Bouchrika,
2021).

b. Create a complete and detailed description of the observed information (Bouchrika,
2021).

c. Extract keywords in specific information, and establish connections between key
information and specific groups

3. Why：

The core element of the question I research is public opinion, and the public is a very large and
complex group. Therefore, I need to use quantitative analysis to randomly select a small number
of subjects in this group. Although #MeToo is a feminist movement, it does not mean that all the
participants are victims of sexual harassment, and similarly, not all the opinions toward this topic
are positive opinions. In fact, the public’s disagreement on this topic is also a microcosm of the
social opinion environment. Thus, I also need to use qualitative analysis to summarize the
different types of public opinion. Finally, people of different genders, ages, and social experiences
may have many different views on the same topic, and the differences could be much more
obvious on gender and politics-related topics. Therefore, I would use the mixed analysis methods
to establish the connection between information and data in order to reflect social reality better.

When used properly, content analysis is a powerful data reduction technique. It has the attractive
features of being unobtrusive, and being useful in dealing with large volumes of data (Stemler,
2001). The #MeToo in China is an internet-based movement, and a large amount of relevant data
is concentrated online, especially on the Weibo platform. The relative secrecy of the internet could
make the research process avoid encountering censorship, and safer. The content analysis is also
highly flexible and could be done at any time and place. This could improve the efficiency of the
research and also avoids the impact of the pandemic.

Method：

I would use an online survey questionnaire through the WeChat platform to collect data. Also,
collate and analyze comments and polls information of news stories about #MeToo-related events
on Weibo platforms.

1. Why:

The survey questionnaire could help me to conduct both qualitative and quantitative research at
the same time. WeChat is the most commonly used chatting software in China, which could help
the spread of the online questionnaire, and it could also avoid the bias of the female user-focused
platforms like Douban. The relative anonymity of the internet makes people more willing to
express their opinions, which helps me gather more true information. Weibo is a public online
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platform similar to Twitter, which contains both news reports and public comments about them.
This could help me to quickly select the key research groups. Weibo’s “like system” could also
help me to quickly understand the percentage of support for different views on the online
platform.

Open-ended questions that require precise answers are difficult for respondents to quickly answer
(Glasow, 2005). In order to control the range of the acquired information, and reduce the possible
ethical issues of privacy violation, the questionnaire will be based on precisely phrased questions
with set options.

2. What data to collect：

The data sources I choose will focus on the professional news accounts on Weibo such as “CCTV
News”, “The Paper CN” and “People's Daily”, which could reflect official opinions of the
government to a certain extent. I will also focus on the comments of the current hot news such as
“Kris Wu rape case” and “Alibaba employee sexual assault case”. The polling by the
government’s official accounts for the purpose of collecting public opinion would also become a
data resource.

My survey questionnaire will cover the following areas:
a. Basic personal information. Such as: gender, age, personal experience, etc. (To the privacy

questions like “Have experienced any kind of sexual harassment?”, I will only provide the
simple yes or no answer instead of requiring more detailed instructions. A skip option will
also be given for those who do not want to answer such questions.)

b. Social dimension information. Such as: opinions toward the "rape culture" in current society,
opinions toward the growing gender opposition, opinions toward radical feminists and
anti-feminists, etc.

c. Political dimension information. Such as: opinions toward the national fertility policies to
promote childbirth, opinions toward ideological censorship on feminist speech, etc.

The collected information of the questionnaire and my summary of the popular Weibo comment
information would be my primary data.

And the result of online polling on Weibo would be my secondary data.

3. How am I going to analyze the data：

I will focus on information related to “fertility policy”, “gender opposition”, and “#MeToo-related
cases”. I will divide the collected data into different categories, such as feminist and anti-feminist,
satisfied or dissatisfied with the current situation, pessimistic or optimistic about the future, etc. I
will also count the number of various types of information and establishing connections between
different identities and perspectives.
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